U-Know, Number: 028519 Description of work 27/02/2006

Workpackage number: WP 3.3 Start date or starting event: month 10

Workpackage titlee The Impact of Non-Economic Motivations and Socio-Cultural Attitudes on the
Knowledge Process and Characteristics of Knowledge

Participant id: UTN | IWH | NIFU-STEP | SPRU CEE | IER
Person-months per participant: 10 8 1 2 5 2
Objectives:

The overarching objective of this workpackage is to develop ounstadding of the relationship between
socio-cultural attitudes/non-economic motivations and the knowlpdgmesses with particular reference to

the different characteristics of knowledge (content/type and properties)

1 The first objective is to study the link between non-economicvat@ins and knowledge creation, u

and dissemination processes in relation to the specifi@ceasistics of knowledge in the non-profit

sector.

2 The second objective is to study in firms the impact of socio-alkittitudes as relevant determinants on
different dimensions of the knowledge processes (market and netwati@elas well as human capital),

and the effect on the resulting knowledge characteristics in the tigspatangements.

3 The third objective is to study the mutual perception of sciemu@ industry, its impact gn
formal/informal arrangement of the science-industry, and thectefbe the resulting knowledge

characteristics in the respective arrangements. Thigrgplemented with the perceptions of pol
makers on the science-industry dynamics.

icy

Description of work:

1 The first objective scrutinises the research questidmgther there is a link between non-econgmic

motivation (such as fairness, reciprocity, self-esteem, pdrgefations, ethic principles) and t

ne

knowledge process. The research is especially applied to thprofiinsector, since non-econonyic
motivations are particularly strong in this sector. On ti®tetical side, the research attempts to prgvide

explanations for the following questiorn$) whether and how norms and values as well as confor

lead to innovative forms of organisation and product innovations (wanehusually not provided by
firms in the profit sector)ii) and how this impacts on the characteristics of knowledge gedereged

and disseminated. These issues will be studied empiricalhg usv0 methods: through controll
experiments, and through a survey of a representative safmpbeial-cooperatives active in the lItal
non-profit sector (e.g. provision of social care, entertainm@ig. implications for policy relate to t
institutional design for non-profit organisations, policies fdrolar training and policies for stimulati
employment, and for incorporating non-profit organisations into the knowledge $aseties.

2 The second part of this research considers the role of socio-cultimalkestfor knowledge processes ¢
resulting knowledge characteristics in firms. Here, we conglitieensions such as: the impact of so
cultural attitudes of the society in general (level afestance of technology/progress, environme
concerns, belief in life-long-learning etc.), attitudes relevantmarket relations (e.g. role of trust
technology transfer to customers/suppliers), attitudes reldganetwork relations to other firms (e
exchange of human capital, role of trust in patent disclosutié)ydas toward the science-university lir]
(as input for third objective). This research is realised twydacting focused interviews or gro
discussions with leading representatives of firms in knowl@ugasive industries in one particular E
German region, such as: the chemical triangle of Centrah&@wr or the high-tech micro-electron
industry around Dresden to allow a comparison of impacts of sotieral attitudes on innovatig
between domestically oriented and foreign controlled enterprisesni intensively transformin
environment.

3 Research to fulfil the third objective employs a compagatase study approach to scrutinises
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essential question that has hardly been addressed before, nidmatyutual perceptions of science
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industry. The research aims at examining ways of reconcilingettt@o images as an esser
precondition for a functioning science-industry link, not onlydonrimproved transfer and production
knowledge, but for the public acceptance of science, too. Threetagwe analysedi) which mutua
images are dominant with respect to the science-industry{inkhow does this impact on exitiy
formal/informal arrangements of the science industry link, @imdwhat are the characteristics

knowledge resulting from these respective arrangements. Teeraflers to content/type of knowled
(tacit, explicit, narrative) as well as knowledge propsr{jeublic/private good, reliability, credibilit
scientific excellence etc.) The analysis is conducted fiouastep procedure: firstly, establishment
common approach for national teams. Second, analysis of white pdseience (university, ministrig
of science) and industry corporations to illustrate the ini@iod explicit dimensions of convergence
difference in perceptions. In the third step, expert intervigitls representatives of science and indu
will be carried out in four countries: Norway, Slovenia, Germang Austria. The main issues to
addressed in these interviews are their own and mutualtgiped norms and values, as well as prac

experiences with the science-industry-link. This part willicbeplemented with findings from WP 2.

(deans’ attitudes towards commercialisation activities)hénfourth step, the results of step one and
will be presented to policy-makers in workshops. Here, resedtchse the technique of participati
behaviour and ex post recording analysis applied in order to arfglyse policy-maker’s perception
the critical factors determining the interaction of industry seience andii) to analyse the scope of th
explanations and models for reinforced relationships between the twossect
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Deliverables:

D27 Workshop on complementarity of research methods employed in WP 3.3. Responsible: UTN (month 9)
D28 Report on non-economic motivations and the knowl edge process. Responsible: UTN (month 20
+ UTN: Summary on state-of-the-art in researching (month 20)
+ UTN: Non-economic motivations and the knowledge process - evidesroecbntrolled experimen
(month 20)
+ UTN: Non-economic motivations and the knowledge process - evideoicea survey of socié
cooperatives in the Italian no-profit sector (month 20)
+ UTN: The interrelatedness of policy making and non-economic motivgtiaogth 20)

D29 Palicy-briefing/open workshop with stakeholders involved on non-economic motivations. Responsible:

UTN (month 20)
D30 Report on socio-cultural attitudes in knowledge creation. Responsible: D. Paier (CEE) (month 32)
+ CEE: Summary on state-of-the-art in researching socio-cultural attitncknowledge creation
+ IWH: Socio-cultural attitudes and the knowledge process rimsfi with sectoral findings fro
section 1 (inclusion of resultEortschrittshericht Ostdeutschland’) (month 32)
+ CEE: Socio-cultural norms and attitudes - barriers and ergements of industry oriented activit
in Slovenia, Germany, Norway and Austria (month 32) (fieldwork also NIFUPSTER, IWH)
+ CEE: ‘Orientation matrix’ of perception on science-industry relatoonth 32)
+ NIFU-STEP: Attitudes to commercialisation of university redegneonth 32)
D31 Palicy-briefings/open workshop with stakeholders involved in respective countries of report.
Responsible: CEE, NIFU-STEP (month 32)
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Milestones and expected result:

13 The role of socio-cultural attitudes and/or non-economic motivationthe knowledge creation, u
and diffusion and knowledge characteristics in firms, non-profiimisation, universities and poli

making bodies




